
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

           Pathways to becoming a successful  

Marketing Automation Account Manager 

www.resourceondemand.com | 0208 123 7769|twitter.com/rodcloud|facebook.com/resourceondemand 

Marketing Automation is quickly becoming a must 

have skill for most businesses, as it enables companies 

to move leads through their marketing funnel to 

become sales-ready, by using a combination of a 

structured sales process and technology. 

 

It’s a great role for someone to progress and build 

marketing automation processes in an organisation 

with fantastic career development opportunities. 

 

What experience and skills are required of me? 

There are many marketing automation platforms on 

the market, but some of the more popular marketing 

automation software platforms are: Eloqua, 

ExactTarget, Marketo, Pardot, Silverpop, Neolane 

and Marketing Cloud.  

 

It is not necessary to have experience on all of these 

platforms, but once you have decided on a platform 

that you would like to specialise in, you will easily be 

able to source training courses that will lead to 

certifications. 

 

Would highly recommend nurturing your knowledge 

and configuration skills on a variety of marketing 

automation platforms & CRM software. 

 

What type of background would be an advantage? 

Many Marketing Automation Account Managers 

have a background in traditional B2B or B2C 

marketing, with perhaps some lead or brand 

management knowledge.  

 

The will also be quite process driven, and probably 

have good database skills  

 

What role does a Marketing Automation Account 

Manager entail?  

Marketing Automation Account Managers will work 

closely with either their customer base, or with the 

sales teams to accumulate information on where 

leads come from and how best to convert them into 

sales.  Business analytical skills are extremely useful 

during this part of the process.    

 

You will work alongside a Creative Director to 

develop campaign strategies to increase the success 

of lead generation. This carefully planned strategy will 

contain journeys personalised to your market and 

audience, with tactics proven to push customers 

along the journey through Nurture, Learn, Convert 

and finally Retain. 

 

 

 

 

What responsibilities can I expect? 

A Marketing Automation Account Manager would 

normally have the following responsibilities: 

 

 To produce product demo's, slideshows, and 

attend online meetings. 

 

 Ability to work independently and make 

decisions in a fast-paced environment. 

 

 Winning and keeping large multi-national 

corporate clients with complex buying 

structures. 

 

 Ensure that marketing campaigns fulfil strategic 

goals and achieve required business goals. 

 

 

 
 

What type of companies can I work for? 

The good news is that Marketing Automation Account 

Managers, are in demand at most types of technology 

based companies, as Marketing Automation is at an 

all-time high. Types of companies include: 

 

 Technology consulting companies 

 Technology re-sellers 

 Independent Software Vendors (ISVs) 

 End-users covering ever industry 

 

We have a number of roles with small, medium and 

large global Marketing Automation companies. We 

would be happy to talk to you about your needs and 

then introduce you to some clients, who we feel would 

suit you. 

 

Call us on 020 8123 7769 or email us: 

rod@resourceondemand.com and one of our team will 

be happy to help! 

 

 
 

 

Recruiting people who are changing the world through cutting edge technology. 

http://www.resourceondemand.com/

