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Get ahead in the cloud

Marketing Automation is quickly becoming a must
have skill for most businesses, as it enables companies
fo move leads through their marketing funnel to
become sales-ready, by using a combination of a
structured sales process and technology.

If you are considering a career in Marketing
Automation, then read on for more information on
what the role will involve.

What role does the Marketing Automation Consultant
play?

A Marketing Automation Consultant is very much part
of the initial sales process. As the Marketing
Automation Consultant you will develop strategies for
the marketing / sales teams and help organisations to
more effectively market their products or services
across multiple online channels, whilst automating
the repetitive tasks using software.

How does marketing automation work?
Below we have provided a handy diagram fo give

you an overview of how a standard marketfing
automation project works.
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What skills do | need to be Marketing Automation
Consultant?

Marketing Automation Consultant’s need to have a
variety of skills, but the keys ones are:

Strong customer facing skills, as you are likely
to be presenting to stakeholders and board-
level personnel

An understanding of the various marketing
channels, such as e-mail, mobile applications
and social media sites efc.

Able to manage projects and marketing
campaigns

Pathways to becoming
a Marketing Automation Consultant
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Understanding of marketing and sales life-
cycles

Able to produce effective content and re-
purpose it

Able to design workflows

Able to document and frain users

What technology skills would | need?

There are many marketing automation platforms on the
market, but some of the popular sofftware platforms
are: Eloqua, ExactTarget, Marketo, Pardoft, Silverpop,
Neolane and Marketing Cloud.

It is not necessary to have experience on all of these
platforms, but once you have decided on a platform
that you would like to specialise in, you will easily be
able to source fraining courses that will lead to
certifications.

What type of companies can | work for?
Many types of companies take on Marketing
Automation Consultant’s, as these skills are in high
demand. Types of companies, include;

Technology consulting companies
Technology re-sellers

Independent Sofftware Vendors (ISVs)
End-users covering every industry

We have a number of roles for Marketing Automation
Consultants. We would be happy to talk to you about
your needs and then infroduce you to some clients,
who we feel would suit you.

Just phone us on 020 8123 7769 or email
us: rod@resourceondemand.com and one of our team
will be happy to help.
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